UNT 7 Discussions
[bookmark: _GoBack]Marketing is much applicable to the healthcare system. The healthcare providers can use marketing to analyze the drug target audiences if they want to sell their drugs either physically or online. Clinicians use commercial marketing tricks to identify the objectives and behavior change, adapt branding strategies, tailor messages and promote maintenance and adoption of health behaviors (Phillips et al., 2009). Marketing influences health behavior. Social marketers use techniques applied in health communication; mediated communication channels and interpersonal modes to promote, disseminate and make social outreach.
The business case for quality is where that entity that invests in intervention earns a return from the investments through reasonable discounting rates and time frame. A performance target is a forecast group or campaign that targets performance and tracks them to measure specific goals. Organizations set performance targets to push them to achieve given steps within their time and with lots of efficiencies. The significant steps involved in the performance target, according to Shaw et al. (2012) are:
a) Defining the exact position at the moment; to set a performance target, one needs to understand precisely where they are. Organizations can do the understanding by using the data from their units to establish a baseline, target and a starting point. The individual can also outsource data from other companies and use it to compare their performance. The individual can again do benchmarking at the company of interest.
b) Define the target and the time frame; the organization should outline what it wants to achieve, and the exact time it wants to achieve it. The organization should then collect the necessary knowledge, skills and resources to achieve the target.
c) Setting performance indicators; after selecting the target and the time frame, an organization should set intermediary targets that will serve as indicators of performance. 
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